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P i m B ' e A The Global Brand Forum is an event of gigantic proportions never before seen in Asia.
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years ahead. With such a wealth of wisdom and experience to be tapped into, the Global
Meet them all at the Global Brand Forum

Brand Forum will be the best investment you will make this year. The event will help you

on December 1 and 2 2003 identify challenges for your own business and provide you with ideas on how to deal
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with them. So register now, and rub shoulders with giants.
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Dame Anita Roddick DBE ¢ Founder of The Body Shop and a pioneer of socially
responsible business, Anita is an outspoken opponent of economic globalization.
She has also written several books, including the autobiographical ‘Body & Soul’
and ‘Business As Unusual.

Deepak Chopra, M.D. ¢ One of the world’s greatest leaders in the field of mind
body medicine and best selling author of books like ‘Perfect Health: Ageless Body,
Timeless Mind’ and ‘The Seven Spiritual Laws of Success’ He's a sought after
motivator, keynote speaker and advisor to corporate and political leaders.

Tom Peters ¢ Called the “Ur-Guru” (Guru of Gurus) of management by Fortune and
“Uber-Guru” by the Economist, Tom’s book ‘In Search of Excellence’ was voted as
the best management book ever written. Other best sellers include ‘A Passion for
Excellence’ and ‘Thriving on Chaos'

Tom Kelley ¢ Co-founder and General Manager of IDEO, the world’s leading design
consultancy, Tom Kelley brought the world the Apple mouse, Polaroid’s I-Zone
instant camera and the Palm V,among other cutting-edge products.He’s the author
of the newly released ‘The Art of Innovation’.

Scott Bedbury « The marketing strategist behind Nike's Just Do It’campaign and
Starbucks’ coffee revolution. Scott’s new book ‘A New Brand World: Eight Principles
for Achieving Brand Leadership in the 21st Century’ explains how to apply the
principles that established them as leaders in their categories.

Ho Kwon Ping ¢ One of Asia’s leading business figures, Ho Kwon Ping is
the Chairman of the Banyan Tree Group and is widely credited with revolutioni-
zing the luxury resort industry. He’s also the Chairman of the Singapore
Management University, Board Director of Singapore Airlines and Member
of the Nature Conservancy.

Narayana Murthy ¢ Inspirational leader, founder and Chairman of Infosys
Technologies Limited, a world leader in consulting and information technology
services. He was Ernst & Young's World Entrepreneur of the Year in 2003,
Fortune Magazine's Asian Business Person of the Year and one of TIME/CNN's 25
most influential global executives.

Global Brand Forum 2003
The 2-Day Agenda

When you reserve your place at the Global Brand Forum 2003, you are guaranteed two full and intellectually
stimulating days. Just take a look at the important topics the giants of business will be covering.
DAY ONE - Monday, 1 December 2003 DAY TWO - Tuesday, 2 December 2003

09:00 - Guest of Honour
+ Keynote address -

09:00 *Ho Kwon Ping - Chairman,
Banyan Tree Hotels
‘Singapore Inc. Past, Present & Future’ ‘The challenges of taking an Asian

brand global’

09:45 + Deepak Chopra
+ Audience Q&A

‘The soul of leadership’
+ Audience Q&A 10:00 +Narayana Murthy, Chairman,
Infosys Technologies

11:00 - Coffee break
‘Compassionate capitalism -

11:20 + Dame Anita Roddick DBE
‘Ethical business practice and

business integrity and the global brand’

+ Audience Q&A

building a global brand’ e
* Audience Q&A 1 offee brea
11:20 +Tom Peters

‘Building competitive advantage

12:30 *Lunch

13:30 -+ Scott Bedbury
‘Principles for global brand leadership’
+ Audience Q&A

through brand and business leadership’
+ Audience Q&A

12:45 -« Lunch

14:40 - Coffee break
13:45 +Tom Kelley — General Manager, IDEO

‘The art of innovation’
* Audience Q&A

15:00 -+ Discussion panel
Topic - Leadership and building brands
with a conscience
+ Scott Bedbury, Deepak Chopra, 19715 Coffee break
Dame Anita Roddick DBE 15:35 +Discussion panel
Topic - The future for Asian brands

17:00 -« End of first day Programme
* Ho Kwon Ping, Narayana Murthy,

19:00 - Dinner Tom Peters, Tom Kelley

17:00 - Closing ceremony
+ Donation to Singapore Global Brand Fund

The Global Brand Forum will be held at the Shangri-la Hotel Singapore.
To register, call +65 6377 7523 or visit www.globalbrandforum.org

(] Yes! I would like to rub shoulders with the giants and listen to their vision of the future.

Please reserve a seat for me.| understand that if | reply by 30 September 2003,
| will enjoy the Early Bird rate of $$3,000 (the usual price is S$3,500).

Personal Particulars

Salutation: [OMr  [Ms O Mrs ODr [ Prof

Last Name: First Name:

Name to appear on badge:

Company/Organization:

Designation:

Address:

City/Town (if applicable): Province/State:

Postal/Zip Code: Country:

Office No.: Fax No.: Email Address:

(Please indicate country and area code)

Special Dietary Request: [] Vegetarian [ Others (please specify)

(All food served will contain NO pork & lard)

Conference Fees (Note that all fees are inclusive of a 4% Good and Services Tax.)

S$ 3,000 per person

Individual Early Bird (payment received before 30 September 03)

Individual Normal fee (payment received after 1 October 03) S$ 3,500 per person

Kindly select ONE of the following payment methods:
[J Cheque (Singapore only)

Made payable to:The Event Company Pte Ltd
And mail to: 15 Jalan Kilang Barat, Frontech Centre, Level 8, Singapore 159357

[ Telegraphic Transfer
Kindly remit the money to the following bank details:
Account No.:0-307602-008
Company Name:The Event Company Pte Ltd
Bank: Citibank, N.A. Singapore
Branch: Capital Square Branch, 23 Church Street, #01-01, Singapore 049481

[J VISA [J MASTERCARD [J AMEX (] DINERS

CardNumber: L [ [ T T T T T T TTTTTTTITTT] ‘ExpiryDate:

Cardholder’s Name:

Hotel Reservation

As official hotel, Shangri-La Singapore extends special room rates to the participants of the Global Brand Forum.
Participants can contact the hotel via phone, fax or online.

Phone: +65 6235 1666

Fax:+65 6735 5980

Online: www.globalbrandforum.org

Singapore Airlines, the official airline for the Global Brand Forum, is offering favourable fares for overseas
delegates participating in the forum. For fare enquiries, kindly send your request via email to:
Lewis_Ng@singaporeair.com.sg.

Conference Registration
Venue: Shangri-La Hotel, Orange Grove Road, Singapore 258350.
Date: 1 & 2 December 2003

3Waysto Register:

By Mail: The Event Company Pte Ltd, 15 Jalan Kilang Barat, Frontech Centre Level 8, Singapore 159357.
By Fax: +65 6270 0262

Online: www.globalbrandforum.org

For enquiry or changes to itinerary, please contact: Olivia Chua, Conference Secretariat.
Opening Hours: Mon to Fri,09:00 - 18:00 (GMT +8)

Hotline: +65 6377 7523

Email: gbf@eventco.com




